B VIZBMEDEBIOD F A I 2 F oo & B(1)
B — N DFHEE TG v ORBFE % BE( 9
TEAFBE & AT RBLOR &

— TR DR — e eeenees e BERR B (31)
A v RD THESEER] -vveoeveevorre i 1 R B HE(47)

An Analysis Model on Marketing Channel Structures
— Rational Modification and Cost of Communication Network
in Venlcal Ma‘i‘ket =8 5 8 8 8 8 3 T 6 08 00 s 6 e C 0 66 R A6 08T E 006600 0RO 008Nt kTR e 0O bR PO 08 s e n D

BB & 5 B B
— m%%&ﬁ%gﬁb&yxgﬁgb:ovxf P,

%ﬁ%ﬁ%“ﬁ”&jm}3»$§%@3Xh%ﬁmmmmmmmmmmmm
a 7}(@37@%@&@4&@

COHFHHIRE BB & U 72BER %2 o < 5 BURGA R T
— BUEERIN - BADOHEER & EOBUAMERZHLIT — (2) e

ssescceccsnnac

- NISHIMURA, Fumi Taka ( 59 )

& > o
i

H & (73)
Wk (97)
wmoF A1
— i

B A(125)
BT (149)

B
raka

Tt B AEBLDFMRET (1) veeervreersemmresinemmiraniniiniesisenies e
HEEEASEHI R BT 2 SR NEAICHET 2 —F 5
— AARE310% [HSEAEARFTREDOHIEIZOWT] B — e

s/ — b
F =L NNy VORMEREE (1)
— &E WL [EES D O ALEEEROMZE] (1) 22w T —fk B ©E H175)
[EADI] 220 [FEBEDIR] e il B JR—EE (199)

\J
4
S

of
H

B A(163)




